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this book deals with consumer lending from both theoretical and empirical points of view in the theoretical section it book analyses the wider context of financial

literacy household indebtedness and the global consumer credit market including relevant legal regulatory and risk management issues in the empirical section the
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book uses the navigator of responsible lending as an evaluation tool to assess both bank and non bank consumer credit providers in the czech republic although
our empirical research is done as a case study on the czech republic its basic ideas might be easily applied to other countries as well enclosures to the book include
additional texts relevant to consumer lending including case studies and an unofficial english translation of the czech consumer credit act and therefore provide the

reader with several perspectives on the topic

at the beginning of the 20th century consumer credit in the united states was perceived as unfair and exploitative social reformers fought to limit the economic and
social impact of small lenders they decried as loan sharks reputable businesses steered clear of sales credit because of the questionable consumers that it would
attract by the 1970s however credit in america had been reimagined as a legitimate tool of household finance that was understood to have broad social and
economic benefits this transformation in the moral economy of credit accompanied a revolution in lending technologies and the regulatory treatment of consumer
credit ultimately these changes allowed american households to amass unprecedented debt debt that eventually precipitated the worst financial crisis of postwar
america to understand the origins of that crisis we need to understand not just the shifting habits of consumers but also what happened to lenders as the public
moved from opposing credit to embracing it this book traces how that transformation occurred nearly all accounts of the origins of american consumer credit have
focused exclusively on the u s experience single country case studies have their virtues but they do not allow the observer easily to differentiate what is unusual

about the u s case from what is common even to countries with very different credit practices

debt consolidation pension givebacks social security under siege bankruptcies and foreclosures americans financial lives are fraught with issues challenges and
potential threats in record numbers the handbook of consumer finance research surveys the social aspects of consumer behavior offering latest data and original
research on current consumer needs as well as identifying emerging areas of research this accessible volume which can be read without advanced training in the
field starts with current concepts of risk tolerance consumer socialization and financial well being and moves on to salient data on specific settings and populations
including healthcare spending and retirement savings online shopping and e banking family finances marriage parent child communications student spending
financial concerns of special groups minorities seniors the poor management issues of business owning families consumer protection in fair lending given the current
climate of rising debt and negative savings the handbook is timely and instructive reading for educators researchers and policymakers who wish to develop or
evaluate financial education programs design research initiatives and understand better how to help families with the economic problems of our times it can also

serve as a graduate text in economics finance consumer science business and family studies

consumer credit and the american economy examines the economics behavioral science sociology history institutions law and regulation of consumer credit in the
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united states after discussing the origins and various kinds of consumer credit available in today s marketplace this book reviews at some length the long run
growth of consumer credit to explore the widely held belief that somehow consumer credit has risen too fast for too long it then turns to demand and supply with
chapters discussing neoclassical theories of demand new behavioral economics and evidence on production costs and why consumer credit might seem expensive
compared to some other kinds of credit like government finance this discussion includes review of the economics of risk management and funding sources as well
discussion of the economic theory of why some people might be limited in their credit search the phenomenon of credit rationing this examination includes review
of issues of risk management through mathematical methods of borrower screening known as credit scoring and financial market sources of funding for offerings of
consumer credit the book then discusses technological change in credit granting it examines how modern automated information systems called credit reporting
agencies or more popularly credit bureaus reduce the costs of information acquisition and permit greater credit availability at less cost this discussion is followed by
examination of the logical offspring of technology the ubiquitous credit card that permits consumers access to both payments and credit services worldwide virtually
instantly after a chapter on institutions that have arisen to supply credit to individuals for whom mainstream credit is often unavailable including payday loans and
other small dollar sources of loans discussion turns to legal structure and the regulation of consumer credit there are separate chapters on the theories behind the
two main thrusts of federal regulation to this point fairness for all and financial disclosure following these chapters there is another on state regulation that has
long focused on marketplace access and pricing before a final concluding chapter another chapter focuses on two noncredit marketplace products that are closely
related to credit the first of them debt protection including credit insurance and other forms of credit protection is economically a complement the second product
consumer leasing is a substitute for credit use in many situations especially involving acquisition of automobiles this chapter is followed by a full review of
consumer bankruptcy what happens in the worst of cases when consumers find themselves unable to repay their loans because of the importance of consumer
credit in consumers financial affairs the intended audience includes anyone interested in these issues not only specialists who spend much of their time focused on
them for this reason the authors have carefully avoided academic jargon and the mathematics that is the modern language of economics it also examines the
psychological sociological historical and especially legal traditions that go into fully understanding what has led to the demand for consumer credit and to what the

markets and institutions that provide these products have become today

the use of credit scoring the quantitative and statistical techniques to assess the credit risks involved in lending to consumers has been one of the most successful if
unsung applications of mathematics in business for the last fifty years now with lenders changing their objectives from minimising defaults to maximising profits the
saturation of the consumer credit market allowing borrowers to be more discriminating in their choice of which loans mortgages and credit cards to use and the

basel accord banking regulations raising the profile of credit scoring within banks there are a number of challenges that require new models that use credit scores
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as inputs and extensions of the ideas in credit scoring this book reviews the current methodology and measures used in credit scoring and then looks at the models
that can be used to address these new challenges the first chapter describes what a credit score is and how a scorecard is built which gives credit scores and
models how the score is used in the lending decision the second chapter describes the different ways the quality of a scorecard can be measured and points out
how some of these measure the discrimination of the score some the probability prediction of the score and some the categorical predictions that are made using
the score the remaining three chapters address how to use risk and response scoring to model the new problems in consumer lending chapter three looks at models
that assist in deciding how to vary the loan terms made to different potential borrowers depending on their individual characteristics risk based pricing is the most
common approach being introduced chapter four describes how one can use markov chains and survival analysis to model the dynamics of a borrower s repayment
and ordering behaviour these models allow one to make decisions that maximise the profitability of the borrower to the lender and can be considered as part of a
customer relationship management strategy the last chapter looks at how the new banking regulations in the basel accord apply to consumer lending it develops
models that show how they will change the operating decisions used in consumer lending and how their need for stress testing requires the development of new

models to assess the credit risk of portfolios of consumer loans rather than a models of the credit risks of individual loans

managing a consumer lending business 2nd edition summarizes the lore and knowledge of the business in the early 21st century it covers many subjects a good
manager should know the importance of how to attract enough good accounts to offset the inevitable bad accounts that every lender will get controlling line sizes
encouraging use by good customers controlling the use by bad customers managing profitability with predictability if he or she is to effectively run a high volume
consumer business the second edition covers some of the problems the financial services industry experienced in the early 2000s and some of the resulting

regulations implemented the updated mis demonstrates and compares this later period to earlier results for the industry
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